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BACKGROUND
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Group (number)

Generic Drug Information Sources and
Preferences

Eligibility

Patients:

Generic drug use is an important tool for
controlling rising prescription drug costs in the
U.S.

Physicians (12)

Prescribed a drug in a community/institution setting in the
past month

Use of more costly brand-name drugs persists
even when equivalent generic drugs are available.

Pharmacists (12)

Practicing and dispensing/managing at a pharmacy in any
setting (chain, independent, or hospital)

• Primarily rely on physicians and pharmacists
for generic drug information in the form of
discussions and handouts. Currently, most
discussions about generic drugs relate to cost.

Having taken a generic drug/or cared for a patient who has
taken a generic drug in the past 6 months

• Seek information on whether they were
prescribed a brand or generic drug, as well as
the side effects of the medication.

Several factors contribute to brand-name drug
use instead of a generic substitute.
• Some states require a patient’s consent
prior to generic substitution by a
pharmacist under certain conditions.
• Physicians can mark prescriptions for
brand-name drugs “dispense as written.”
• Patients’ and prescribers’ concerns about
generic drug substitution may thus limit the
potential for greater cost savings.
Maximizing generic drug use requires
understanding information needs about
generic drugs by key stakeholders, including
patients and family caregivers, prescribers,
pharmacists, formulary managers, health plans,
and policymakers. Addressing knowledge gaps
regarding generic drug safety, efficacy, and
equivalency may help promote appropriate
generic drug use and mitigate rising drug costs.

OBJECTIVES
• Identify generic drug informational needs of key groups that influence generic
drug use in the United States
• Determine current generic drug information sources and gaps

METHODS
Semi-structured key informant interviews
• 48 1-hour interviews in fall 2016
• Topics:
• Generic drug prescribing/dispensing/utilization
• Perceived influences on generic drug use
• Beliefs about safety and effectiveness of generic needs
• Generic drug information needs
• Interviews transcribed and coded in Nvivo software to identify key themes

Patients/
Caregivers (12)
Formulary Managers (4)

Current member of a pharmacy and therapeutics committee
at the hospital or health plan level

Policymakers (6)

Current federal or state government employee with
jurisdiction over generic drug policy

Large Purchasers of
Drugs (2)

Bulk purchaser of drugs for large retail chains (e.g., with
more than 10 pharmacies) or group purchasing organization

Total (48)

Cross-cutting criteria: >18, read and speak English

FINDINGS
Perceived Roles in Generic Drug Use by Key Influencers
Policymakers:
• Improving policy, providing research, and educating other
groups such as pharmacists
Formulary Managers/Large Purchasers:
• Managing formularies and inventory on pharmacy shelves
Physicians:
• Prescribe generic drugs; avoid indicating “dispense as
prescribed”
• Prescribe branded drugs sometimes, e.g. new drugs,
allergy, patient demand
Pharmacists
• When filling a brand name drug, advise parents to take
generic alternative or automatically switch
Beliefs about Safety and Effectiveness
• Policymakers consistently agreed that generic drugs are
as safe and effective as brand-name drugs.
• For most drugs, pharmacists saw generic drug safety
and effectiveness equivalent to brand-name drugs.
• The other groups varied in their assessment of the
equivalency in safety and effectiveness. Formulary
managers/large purchasers wanted more safety/
effectiveness information, especially recalls. Some
physicians and patients had safety/efficacy concerns

“Well, my doctor
had prescribed me
[…] Tramadol, but
Tramadol that he
prescribed me, my
insurance could
only pay for generic.
That’s what the
pharmacist said…”
-A patient
“..Basically I
routinely use
generics when
they’re available. My
routine prescription
actually has written
on it “do not
substitute” as a
check-off. I rarely
use it, unless for
some reason I want
a specific drug…”
-A physician

Policymakers, large purchasers, formulary managers,
physicians, and pharmacists
• Typically access generic drug information in
published literature and electronic sources.
• Policymakers, large purchasers, and formulary
managers value additional drug information
related to generic drug manufacturer, length
of time and availability on the market, and
equivalency information.
• Pharmacists and physicians seek information
regarding a drug’s mechanism of action,
efficacy, side effects, costs, and manufacturer
in order to share comprehensive information
with patients.

Reference: Association for Accessible Medicines.
Generic Drug Access and Savings in the U.S.
2017; http://accessiblemeds.org/sites/default/
files/2017-06/2017-AAM-Access-Savings-Report2017-web2.pdf .

NEW INSIGHTS FOR HEALTH POLICY
Improved knowledge and information regarding generic drugs could enhance
stakeholders’ decision making in increased use of generic drugs.
Supporting physician/pharmacist communication with patients around generic drug
safety, efficacy, and substitution is a pivotal mechanisms to improve generic drug
communication. Current discussions typically focus on insurance coverage.
These findings can guide tailored educational outreach materials to meet different
stakeholders’ informational needs regarding generic drugs.
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